	Duration
1 hour
	Theme
[bookmark: _GoBack]Waste
[ECO-nomics]
	Subject focus
English
	Age group
Upper KS2


	Resources required
A range of adverts to show in class (if possible) 

Post it notes for plenary

ECO-nomics Resources 6A

	Adult Support
General  teacher support where necessary.

	Follow up activities
See ECO-nomics pack.  
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Lesson plan: Title here
Learning objective: Text here
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ECO-nomics Lesson Six: Advertising your product
Learning objective: To use persuasive language to advertise a product
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Keywords:
Advertising; marketing; persuasive/emotive language; imperative verbs; comparatives and superlatives; rhetorical questions; hyperbole.

MUST 
Use imperative verbs to advertise their product. 
SHOULD
Use emotive language and rhetorical questions to advertise their product. 
COULD
Use comparatives and superlatives to advertise their product. 
Starter	
Display the word data for your class. In pairs or trios, pupils to discuss what it means to them. 
Discuss as a class, and explain that data and statistics are just different words for information. We collect thousands of pieces of data every day, but it is how we present and interpret all of this information that makes it useful to us.
Introduce your pupils to data collection speed dating- statistics have never been so fun! Within a given time period, pupils must collect as much data as possible from their classmates on a specified subject. Data should be recorded via tally charts. Ideas for data collection:
• data relating to class topic
• information about your pupils
• a pupil voice survey this way.  
When the data has been gathered, ask pupils what they have discovered. Model displaying this data textually (eg writing a few of the responses in full sentences on the board), to show that this is ineffective. Explain that it is far more useful to display data visually through graphs and charts, which can then be analysed or interpreted, and that is what they will do today using their market research data. Show a range of adverts if possible, and/or discuss adverts recently seen by children. Discussion prompts: 
• What makes an advert memorable? 
• Who is the intended audience?
• What is the purpose of the advert?


• Can you spot any persuasive features?  (eg emotive language, rhetorical questions,  catchy phrases/jingles, hyperbole etc…)
Discuss as a class. Create success criteria for an effective advert.  

Quick activity:  Show children a range of products you have been asked to advertise; the more random, the better (anything from a welly boot to a to a pencil sharpener).  
Children must sell one of the products to a partner, using the checklist they have created.  
Main activity
In their ECO-nomics teams,  the children must make a list of positive adjectives and superlatives which could be associated with their product.  

Working as a group, children to to mind map ideas for their own advert, referring to success criteria. They will also need to refer to their market research findings.  

Each group to choose their best idea for an advert, and create a storyboard for it (see ECO-nomics Resource 6A to be used with the Shaun the Sheep clip).
Plenary
Encourage peer assessment of another group’s storyboard (eg two stars and a wish, with post-it notes; a carousel-type activity, where each group works together to assess another; a ‘scout’ activity, where team representatives visit other groups to explain their storyboard ideas, and then return to share feedback).   

Extension tasks
N/A
Actions before next lesson
Stage and film adverts. (Consider using Green Screen technology to do so: see G.S. instructions for advice.) As a class, watch all adverts, and give feedback.  
Use feedback for editing process. 


	Curriculum links
English- Spoken Language
participate in discussions, presentations, performances, role play, improvisations and debates 
consider and evaluate different viewpoints, attending to and building on the contributions of others
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